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SNAPSHOTS OF ALMOST CONTACT

Larissa Hjorth

Recently | played the role of the awe-inspired tourist whilst visiting some beauti-
fully picturesque temples and monuments. However, as is the case for so many
people these days, | didn't have enough time to really appreciate (and expe-
rience) them. Luckily | had my trusty friend, my mobile phone (‘hand phone’
in Korea), to help “capture” the experiences so | could meditate on and con-
template them at a later date. | was not alone in this — the walls of the temple
echoed with a cacophony of camera phone snapshots as others, both young
and old, sought to capture their special moments, framed through the miniature
and personal canvas of the mobile phone. They too would be contemplating,
savouring and sharing these images in a deferred and regulated mode common
to contemporary practices of co-presence. We know it's real because we re-
live the experience afterwards through the warm glow of the electronic mobile
canvas. We have more instantaneous proof of the moment — and potential co-
present representation/ sharing (via MMS) — than ever before.

It would be easy to become dystopian and argue that the ubiquitous ‘power of
the now’ (Wilhelm 2005) of the camera phone is destroying a once-unmediated
experience of the world; however such a position neglects the fact that intimacy
has always been mediated - by language, memories, and gestures (Morse 1998).
Many of the ethnographies on mobile phone practices have demonstrated that
place and physical intimacy/ contact is reinforced - rather than displaced - by
the ‘micro-coordinations’ of time schedules (Ling 2004) using hand phones (Yoon
2003). The practices of representing, re-presenting and sharing experiences and
memories through camera phones — either physically through the mobile phone
whilst with friends at a café or virtually via blogs and so on — has become an im-
portant mode of everyday practice for many people at a personal level; in turn,
the significance of camera phone practices in revolutionising the agency of the
everyday user and their ‘voice’ in mass media has led to many examples where-
by users become photojournalists (as witnessed in the recent London bombings
and in the Korean ‘cetizen’ website), artists, and even media activists.

Whilst the history of mobile phone uptake is specific to each cultural and social
context one generalization can be made - the history of the mobile phone is also
bound with the rise in empowerment of the everyday user. The mobile phone
converging many devices/ applications/ functions — and thus also atfendant so-
cial networks such as Internet communities — has led to the rise of the ‘user as
producer’ whereby users can be active makers of content in a digital age; in
this sense, presence shifts from a noun to a verb (lto 2005). And yet there is much
contestation between the industry “image” of the user and the actual identifi-
cation and practice of users; it is in this space that one can gain insight info the
performativity of identity.

As a DMB (Digital Multimedia Broadcasting) and broadband “centre”, South Ko-
rea represents a prime source for new mobile and yet remediated (Bolter and
Grusin 1999) technologies and hence seemed (for me at least) an




Grusin 1999) technologies and hence seemed (for me at least) an appropriate
location in which to explore user mobile phone practices. Recently, the streets
of Seoul were coloured with posters advertising for a DMB mobile phone content
competition by TU mobile (mobile TV). Utilising the Korean national rainbow-like
colours (that are also — coincidentally —similar to a TV test pattern), these ads were
clearly converging Korean national identity with its prescient state as “global
DMB centre”. Here, the role of technology is bound up in the way in which Korea
exports itself globally; and | was curious on many levels as to how this constructed
image was being manifested at individual and micro levels. | couldn’t help but
wonder also how Raymond Williams's ultimate example of ‘mobile privatization’
(the extension of the private sphere in the public) in the form of mobile TV would
be adapted in public spaces such as trains.

I was faced with a wall of questions... Would the once domestic “hearth” cre-
ate new forms of public sociality/ anti-sociality?2 And would TU mobile make the
most of the hand phone's key characteristics — namely, interactivity, personaliza-
fion and miniaturization? Would the aural histories of the mobile phone and TV
(“radio with pictures”) and the technique of personalization in the form of the
“talking heads” phenomenon - so prevalent in both camera phone practices
and TV genres — be addressed? Or, am | witnessing an example of discontinuous
innovation (i.e. a tfechnology promoted strongly as the next “killer application”
by the industry and yet irrelevant to everyday Korean youth)2 In order fo address
some of these questions, | decided to undertake a series of projects exploring
mobile technologies — starting from the well-publicised TU mobile — in order to
explore issues of co-presence and intimacy via mobile technologies. | wanted
to articulate the user voices rather than the industry hype. | also wanted to ac-
knowledge my very culturally specific lens in this process to highlight the ways in
which mobile technologies are very much augmented by the local. This was o
be my art of being mobile.

My series of projects at SSamzie space sought to explore the social and cultural
implications of everyday mobile fechnologies so as to contemplate the ways in
which such media plays a role in how we communicate both literally and sym-
bolically to others. To an Australian artist such as myself, the Korean overdrive into
new technological spaces and networks (and the Korean pop wave engulfing
the region) seems light years away from my Australian everyday practices... and
yet, like all adaptation of technologies, one can find paradoxes, resistance and
confradictions. My series of projects investigate the role of mobile media tech-
nologies in considering infimacy and co-presence parficularly from the grass-
roots/ micro view of the user. Each project is detailed in the catalogue at the be-
ginning of each project section. These projects are part of my ongoing research
info gendered customization of mobile phones in the Asia-Pacific region. As |
have noted in my ethnographic research in case study locations — Seoul, Hong
Kong, Tokyo and Melbourne — users have often been innovative in their adapta-
fion and personalizing of the mobile phone.

I will conclude with a camera phone incident | withessed the other day whereby
two girls were happily sitting together on a park bench soaking in the amber



rays on a warm autumn day. Obviously, the special moment had to be “cap-
fured” as a memento so out came the souvenir-collector, the hand phone. One
friend held the camera phone above in the typical portrait framing mode and
the two girls smiled. Then they looked at the photo. It was obviously not a good
depiction of the moment. So they deleted and tried again. Once again, they
looked - with growing dissatisfaction — at the image and fried again. With each
failed attempted the smiles became more and more plastered until, on the tenth
fry, they unhappily decided to quit and walked off with disappointment as their
guide. And yet | have witnessed similar mobile performances in Melbourne (Aus-
fralia). Gone are the days when the surprise of moments documented would
be delayed and thus re-presented differently through analogue; now there is a
demand for instantaneous perfection, no less. This incident of the two friends and
their ‘failed moment’ (failed because it couldn’t be documented “correctly”)
could be seen as a metaphor for the series of projects | have conducted at
SSamzie space whereby | have been less concerned with mobile technology as
just a functional technology but, rather, as a repository for how we make, delete,
re-make, share and store meanings in contemporary everyday culfure and how
the very agency of the media that has afforded so many everyday users with
authorship and creativity, could also be the vehicle for frustration and disap-
pointment. Like snapshots of almost contact....

Larissa Hjorth is an artist, researcher and lecturer in the games programs at RMIT
University. This catalogue is part of her Asialink visual art residency at SSamzie
space in Seoul, Korea.

REFEREENCES: Bolter, Jay & Richard Grusin. Remediation: Understanding New Media (Cambridge, Mass.:
MIT Press, 1999). Ito, Joichi (2005), ‘The Creative Commons: intellectual property and public broadcast-
ing — opportunities for common sense and public good’, presented as part of the Alfred Deakin innova-
tion lecture series, held at the Melbourne Town Hall, Sunday 8th May. Ling, Rich. The mobile connection
(San Francisco, Morgan Kaufmann Publishers, 2004). Morse, Margaret. Virtualities: television, media art,
and cyberculture (Bloomington: Indiana University Press, 1998). Wilhelm, Anita, Yuri Takhteyev, Risto Sar-
vas, Nancy Van House, and Marc Davis (2004), ‘Photo Annotation on a Camera Phone’, presented
at CHI2004, 24-29 April, Vienna, Austria. Williams, Raymond. Television: Technology and Cultural Form
(London: Fontana, 1974). Yoon, Kwongwon. ‘Retraditionalizing the mobile: Young people’s sociality and
mobile phone use in Seoul, South Korea’, in European Journal of Cultural Studies 6(3) (2003): 327-343.
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PICTURES IN MY HAND

Some Thoughts on Cultural Practices with Camera Phones
Dong-Hoo Lee

Mobile phones have evolved from social instruments of interpersonal communi-
cation to multi-functional media centers. They have allowed us fo communicate
beyond the constraints of fime and space, even while on the move, and have
fransformed the absolute and franscendental concepts of fime and space intfo
relative ones. And at the same time, we can use mobile phones as mulfi-media
devices, such as digital cameras, PDAs (personal digital assistants), camcord-
ers, game players, MP3 players, wireless Internet tools, DMB (digital multimedia
broadcasting) sources and so on. Accordingly, the functions of mobile phones
have changed from those designed for our personal, business and social net-
working needs, and have now moved into the realm of serving a presentational
function, and offering users an ouftlet for expressing themselves.

In particular, mobile phones equipped with digital cameras don't simply offer
an additional function, rather, they reconstruct the mobile phone experience by
fransforming not only the processes through which users represent and circulate
images, but also the ways users remember events. Photographic images that are
processed as a form of calculable, digital data can easily be duplicated and
manipulated; thus, the cultural meaning of analogue photographs has changed
as well. The camera phone, with its mobile communicability, can accelerate
the mass production and circulation of digital photography and create a new
“image culture.” With camera phones, people can record the moments of their
everyday lives, the scenes they witness while on the move, and, thereby, make
the world in private and public spaces more visible and fransparent. Rather than
faking photographs as a part of a conventional social rite or reproducing "“typi-
cal imagery” by recording and commemorating special events, people with
camera phones can photograph the tfemporary and ftrivial state of everyday life
and then find meaning within it.

These activities are likely to be private, subjective and impromptu. People can
create images that reflect their feelings and affections of the time, and yet can
just as easily forget or delefe these same images. They can also use them as
materials for personal pleasure and to spark social conversations. Although most
camera phone screens are not large enough to fruthfully represent the time and
space of the past, they are large enough to allow users to retrieve traces of their
personal memories and to be used as a tool for one’s own pleasure.

Meanwhile, as images faken by camera phones can easily be sent and relo-
cated fo other mobile phones and the Internet, they can also be objects for oth-
ers' voyeuristic gazes or serve as a resource for one’s cultural self-presentation.
As photos are remediated within a dematerialized communication space, they
become sharable signs that can be used by both the spectator and the image
producer. While a photographic image is decontextualized at the moment it is
faken, it can be recontextualized on the the Web as an item for self-exhibition
and social interaction. With these cultural practices in mind, people begin o




infernalize how to communicate and imagine via images.

With the camera phone, our ways of remembering, expressing, and communi-
cating are beginning fo change. The camera phone, as a private medium used
fo convey an individual’s affection by image, and as a social medium that al-
lows us fo communicate using images, reconstructs our greater communication
opportunities in a new way.

Dong-Hoo Lee is an Assistant Professor in the Department of Mass Communica-
tion at University of Incheon.
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JUST MAKE IT FLOW THROUGH YOUR MEDIA!

Heewon Kim

A blogger acquaintance of mine explained that to write posts on a blog is not
“a publication” —rather, itis a “flow”. A few days ago, at the award ceremony of
a certain "video clip” contest — it was not a film contest -hosted by Daum Com-
munications and Samsung Electronics, the winners spoke about today'’s young
people who produce and edit video files easily with their mobile phones. The
winners had no hesitation in saying that ‘now the mainstream is making moving
images [not just faking pictures]’. In fact, recently a friend of mine has taken up
the habit of producing ‘(virtual) mixed martial art fighting clips’; often he calls his
friends fogether to shoot some clips with his mobile phone. Where can we see
these clips directed by hime Just visit his mini-hompy. The activity of adding and
sharing images and movies tfaken using a mobile phone when writing an online
diary has become an integral part of our everyday lives. Now the scenes of ev-
eryday lives are ‘scrapped’ through digital media and widespread networks.

These practices imply various ways of understanding and appropriating ICT (In-
formation and Communication Technology). For example, some people may
regard ICT as a medium through which to archive their memories; other people
may regard it as a ubiquitous space in which fo relay their lives in real time. We
know, however, there is an axis in the changing frends: people want to capture
their everyday anywhere, anytime. Now they are equipped to produce fexts
and images whenever they want to. People have come fo understand how
these ‘private’ things are valuable and meaningful. Increasingly, people con-
struct their identities and lives reflexively as they watch their own images on vari-
ous kinds of screens; mobile phones and the Internet have become infricately
intertwined within the practices of our daily lives. People enjoy using and custom-
izing ICT to make their experiences more bountiful. In this aspect, ICT is not an
object of fear, but of fun.

Larissa Hjorth investigates the meaning and role of ICT for people in Korea where
broadband is fully deployed and mobile phones are widely adopted. Hjorth is no
stranger to the Internet culture and mobile phone usage in Korea, having pre-
viously conducted empirical academic research in the region. This time Hjorth
shows us the dynamic interactions between technologies and agents through
her media art works — photos, films, and web projects. In particular, she takes
an outsider’s stance so that we can gain various insights from her works. As an
Australian who is staying in Korea for three months, she fries grasping Korean
mobile identities and Korean cultures. Uncategorically these identities and cul-
fures are neither essential nor fixed ones —rather, conceptualized as constructive
ones. When spectators encounter her works, they will be able to experience the
process of ‘distanfiation (from themselves)’. Through this procedure, they can
question and contemplate the roles and meanings of ICT in their lives. Just as ICT
seems unavoidable in everyday live, Hjorth's insightful and playful artworks seeks
to provide a space to reflect and analyse (our) digital life.

Heewon Kim is from the Center for Youth and Cultural Studies, Yonsei Univ.
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CELLPHONE: A FRIENDLY CHANNEL FOR FRIENDLY PEOPLE
Hyunjin Shin

If you were a Korean aged between 20-30s and happened not fo own a cell-
phone, life would be so inconvenient for yourself and others, resulting in numerous
complaints. Maybe sometimes you hide your cellphone, and do not answer your
SMS, providing some lame excuse like “oh, | didn’t realise you sent me a mes-
sage”, or “really, did you call me?" Alternatively, you may use your cellphone
as if it is a walkie-talkie coordinating rendezvous points... talking fo a specifically
chosen one until the battery runs out; perhaps preferring the safe distance of
talking via mediation rather than face to face? The cellphone — which gives you
convenience and yet encroaches on ones’ sense of freedom simultaneously — is
bound by our individual needs. We realize our usage of this fechnology is part
of how ‘we' function as a member of society; thus it could be said that the cell-
phone usage is a barometer for representing a culture.

This is, | believe, one of the core aspects of Larissa Hjorth's current projects. The
art of Larissa Hjorth can be described as commenting on the everyday patterns
of society. Whether she is making art, curating, or conducting ethnographic re-
search, she investigates ways of communicating (and not communicating) in
particular cultures; in her SSamzie space projects she explores the way fechnol-
ogy mediates, regulates and represents social practices. Her recent project, for
example, deals with the gendered usage of cell phones in Asian region; how
individuals customize and adapt cellphones fo suit their needs as well as how this
"essential” everyday machine for socialization has changed the lifestyles of the
users. There are several different components to Hjorth’s SSamzie space projects.
In one project, Hjorth takes the perspective of an outsider trying fo master Korean
DMB (Digital Multimedia Broadcasting) technology, whereby the technology is
tfoo sophisticated and advanced for her to even make a simple voice call...
instead she takes camera phone pictures of missed calls as if to attempt the
impossible — capfure and collect lost moments and memories she never expe-
rienced. In another project she and Kylie Robertson adapt the performance of
the “"Cyworld” (“mini-hompy”... similar to a blog social network) which has be-
come daily routine for many Koreans; Robertson occupies Hjorth’s actual house
in Australia and they send camera phone images and emoticon text back and
forth so that each can become the avatar of the “other”. Larissa role-plays Ky-
lie's avatar and vice versa. Here, issues of trying to represent co-presence and
infimacy are prevalent.

The growing primacy of the Internet and cellphones in Korean everyday life has
resulted in some (like me) being unable fo fully handle the potentialities of the
technologies’ function. The ease and skill with which one utilises technology
somehow corresponds to one’s position within a culture. What are the implico-
fions of such technological convenience? Is the growing mediation of fechnolo-
gies facilitating a collective "we” or is it over-emphasising individuality2 If the
adaptation of cellphones can be seen as a barometer of each culture what is
this symbol revealing about our patterns of socialization and identfification? As
we become more and more comfortable with using these technologies, one




can find one’s identity as a “user” becoming more and more prevalent in forms
of identification and socialization.

One example is the burgeoning and so-called “revolutionary” (or we thought
it was revolutionary) world presented by Cyworld — the friendly world for friend-
ly people. Cyworld has succeeded in obtaining 14 million members and up to
$260,000 dollars a day (equated in acorns, or “dofory” exchange currency) is
made as users buy avatars, gifts and other paraphernalia to personalize their
Cyworld mini-hompy site. As many as 14 million Koreans participate in this service
(*virtual community”) from the Cyworld’s “friendly world” catering for “friendly
people”, demonstrating that it is no longer a subcultural activity of a select few
but now a mainstream preoccupation. But does it display a distorted image of
Korean society whereby commodification and mediation thrives2 How redlistic is
the picture presented by the social network of Cyworld as a window onto con-
temporary Korean culture?

Daily lives open only to one ‘chon’ are, thanks to Cyworld, afforded the oppor-
tunity to present emotional connection as us (woori in Korean). However, one
wonders about the integrity of some of the social networks in the configuring of
“individual” home pages. To increase the daily number of hits on the personal
mini-home p (that is, home page), mini-home p owners are willing to frespass on
a stranger’s home page and leave the invitation to their home pages. Daily life
photographs that the mini-home p owners upload are carefully documented
and edited; usually their faces are taken from 45 degree angle looking up, then
groomed with Photoshop-like programs info a now-familiar generic glamour
look. Once edited, represented images are up loaded, users waiting for valida-
tfion from the friends saying "“ah! you are so cute!” or “cooll” It is then that users
can start to think that their virfual images of themselves are actual images and
identities in actual lives. In these communities of co-presence, infimacy must be
understood as a practice that has always been mediated, even before the vir-
tual worlds of mini-hompy.

The selected, recreated ‘me’ is one example of co-presence that Hjorth is in-
vestigating. In other words, there are two co-present “me’s”, each feeding the
other’s identity. One is me practicing “presence”, the other is me representing
my “presence”. Presence is most notably a verb in the fast and rapid uploading
of photographs and experiences as users try with more and more efficiency to
take, edit and upload images in order to secure the consistent approval and
an increased number of visits. Maybe there is something “universal” about this
changing image making psychology or maybe this is specifically characteristic
of Korean society. Maybe we have to wait for Hjorth's research results... and
maybe we may find that the virtual world may not be as virtual as it seems. |
have heard that Cyworld - the friendly world for friendly people —is fargeting for
foreign users now. | am very inferested in seeing what franspires...

Hyunijin Shin is first curator of Ssamzie Space and currently working on a survey
exhibition on culture of the internet.

*There are many names for the mobile phone which are culturally specific. “Hand phone™ is the Ko-
rean name, “cellphone™ is often used in places such as the US.
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“BOTTOM UP” MEDIA ART : MEDIA ART INVENTIONS IN DAILY MEDIA

Joo Yun Lee

Nowadays it seems as every area of our life is experienced through media and tech-
nology. Just as our window fo the world is changing from ‘bare’ vision to various forms
of screens, people and media are supposedly becoming one unity in the media
environment. Without inserting implants infto human body, we can be symbolized as
cyborgs — people can be connected to the world through media. In this sense, the
media in every facet of our life is no longer just about convenience; it has become a
reality. Media is influencing our life directly and changing our cultures — even our ways
of thinking. In the light of this change, media artists take on the role of hyper-sensitive
antennas for society, keeping their eyes on new phases and fluctuations in a society
immersed in new media and technologies.

Media art is unfolding in ways as diverse as the spectrum of media and technologies.
On one side of the spectrum, media art explores the connotation of high technology
and science as a valuable way of opening a new chapter of history — reflecting on
nano technology, genetic engineering, artificial life and so on. On the other side of
the spectrum, media art reveals the social and cultural implications of our increasing
use of media in our everyday life. In this case, media art functions to provide spaces
fo analyse, critique and contemplate the intimate and yet publicized role of media.
The latter case could be called “bofttom up” media art because it begins with curi-
ous observations on daily media and points out properties and connotation of media
culture; this is where we find the media art projects of Larissa Hjorth. In Hjorth's SSamzie
space project, she focuses on how new media and technologies domesticate and
evoke cultural fransition in Korea, especially in terms of mobile media, one of the most
widely used media in Korean culture, and one that conjures a particular Korean ex-
perience.

Hjorth observes the combination and interaction between media and users in differ-
ent social and cultural contexts. In one of her projects —'snapshots of almost contact’
—we follow Hjorth's experiences of frying to master the DMB (Digital Multimedia Broad-
casting) phone. With a 150 page long manualin Korean condensed into only 2 pages
in English, the DMB phone represented a technology overwhelmed with functions;
especially overwhelming for Hjorth. Unlike a Korean tfeenager who would quickly work
out the required functions without a manual, Hjorth struggles fo master basic functions
like voice calling. For the teenager, it would be a matter of fime before she takes a pic-
ture of herself and places it on her phone monitor, then choosing caller rings, followed
by customised ‘colourings’ (the music that plays when a caller phones the user)... and
then she would maybe rush out fo show off her phone to her friends. Noft so for Hjorth.

Here, we can consider the users’ role in personalizing new media and how different
cultural and social factors inform the adaptation of media. Drawing from this idea,
Hjorth explores the role of ‘user as producer’ or what has become known as the prac-
fice of ‘cetizen’ (cellular/ Internet + citizen); that is, how the everyday user plays an
important in the imaging and shaping of mobile media culture.

Joo Yun Lee is edifor at aliceon, media art webzine, graduate student at Honig-ik
University majoring in Visual Arts.
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INVENTION OF EVENT: MOVING AND FEELING

Yeran Kim

Larissa Hjorth's work explores the sense of feeling, as in both the feeling of being
and feeling of feeling. Her work starts with standing, gazing and questioning:
‘how is it possible for me to be with another2’ Maybe, initially, there is trial and er-
ror. Her trials of reaching the other fails... for as one knows, mobile media is some-
fimes familiar but, more often (paradoxically and realistically) than noft, strange
— even to the owner. OK, that is reality. With this cool acceptance, her experi-
ment begins. Hjorth constructs bricolages with balloons, fabric, and leaves; the
mobile phone operates as an omnipresent, but impotent, voyeur as the wind,
colors, sounds and visions move. Hjorth observes these various material and de-
material elements in intfimate conversation whilst yearning for/ threatening im-
pending distance. Hjorth calls this process ‘customization’ — an activity integral
to the practice of co-present moments.

The familiarity of Hjorth's work is in her playing with, or de Certeau’s words, making
— doing - things. Anything that has its own volume, shape, smell and sound can
be used as resource in her play. At the same time, the uniqueness of Hjorth’s work
lies in the unexpected and unpredictable consequences of her play whereby
inanimate objects take on a ‘life’: balloons (looking similar to a previous Hjorth
project that involved ‘happy terrorists’) stand still co-habiting a rock, their inti-
macy disturbed by wind that swiftly seeks to draw them apart. Their desire for
co-presence defers to a never-arriving moment; just like the perpetual ringing of
mobile phones that often fail o connect. Mobile phones, for Hjorth, are a ma-
chine less of communication but more of frustration and isolation. Furthermore,
mobile phones for Hjorth are — and this may be the most beautiful virtue of her
project of mobile phones — the agent through which people’s ever-lasting desire
for having and becoming the otheris revealed. That is, the process of becoming
the self, despite the repetitive and (perhaps more likely eternal) experiences of
disconnection.

In the sense that she scrutinizes the potential possibility of one’s co-presence with
the other, Hjorth's work seems to be subjective. Nevertheless, she is quite brave in
drawing our attention to post-capitalist culture’s industrial logic of consumption.
Her wit leads us into the recognition of the absurdity of the routinized order of
consumption, which has been conftrolled and tamed by dominant political and
economic power. Moreover, she invites us to re-think alternative ways for making
—doing - things. For instance, her mix and match of diverse materials like a yellow
color contrasted by a strong artificial aroma of rose or the DMB mobile phone
with the traditional (or even nationalistic) Korean pattern of coloured stripes
(Saekdong), reveals her critical approach to the hegemonic politico-economic
power of structuring cultural sensibility. How then is it possible for me to customize
commodities in my own creative ways?2 Hjorth gives us some ‘happy’ guides. Her
collection of anonymous people’s thoughts on their own mobile phones, for ex-
ample, suggests that there is a third space of mobile storytelling, in which people
visibly and invisibility continue to intertwine their own narratives of lives with those
of mobile phones.




The rich resources of Asia-Pacific contemporary consumerist culture, which ap-
pear in Hjorth's projects, also demonstrate the importance of Hjorth's practice in
remapping digital cultural discourse in the context of globalization. Digital cul-
fure, in this region, has been fetishisized in the existing cultural discourse, most
notably through west-centric frameworks. However, Hjorth excavates ordinary
people’s everyday narratives of digital joys and tries to argue that the digital cul-
fure is real —real both as fantasy and actuality in this dynamic region. The mean-
ings of mobile phones in this sense, therefore, can vary: from a sign of tfransition
represented by a Japanese girl growing up decorating her mobile phone to a
fopology of global cultural politics in the era of digital network societies.

Hjorth's artwork embodies mobile communication as an essential way of life,
both for the individual and the social. She pursues a desire for liveness within a
world of commodities, that is, a desire for breathing, hearing/ listening, talking,
and living with another; that is, the very ideal of human communication and its
inherent mobility — whether through the mobile phone or notl!

Yeran Kim is an Associate Professor in Media and Communications at Hallym
University.
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Snapshots of almost contact




SNAPSHOTS OF ALMOST CONTACT

This first project — ‘snapshots of almost contact’ —is a story about my inability to
fully utilize the high tfech TU mobile. In this project, consisting of a collection of
short videos, | play a technophobe who can’t even answer voice calls. | am
“reduced” to taking pictures of the missed calls. Underlying this ineptness is a
comment on the role of mobile fechnologies in feeling connected to others and
the so-called increasing needs to be fechnologically adept as a social perqui-
sife. | become a tourist of the camera phone world: snapping, deletfing, saving
lost moments as toy-like “talking heads” observe my attempts to capture the im-
possible; to capture the moment when connection transforms into contact. The
camera phone becomes like a one-way mirror — grasping at the rapidly growing
collection lost moments.

This project (with me as the Shakespearean fool) is a comment on the increasing
demand for everyday users to have digital (and mulfi-tasking) skills to “narrate”
their life simultaneously to “performing” their life. We perform “presence”. The
acceleration of taking, editing and sharing images is undoubtedly affecting how
we experiences and “collect” memories (sequences). The camera phone pic-
fures of "talking head” hooded balloons — dressed in Korean fabrics reminiscent
of a colour TV test pattern — stare at me as if wiling me to “get with the program”
(i.e. get skilled in the tfechnology and thus become a “real” social human). In-
stead, | wait for the call...
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COLOURINGS

Have you ever wondered what story can be told by some-
one's mobile phone (hand phone)2 Was Igor Kopytoff
(1986) comect in asserting that objects —like people —have
life histories? What story would your hand phone tell and
what trail of clues does it leave in its travels (both actual
and electronically)? Is the hand phone the new diary and,
if so, what does it say about its owner? Just as pets can be
seen as an extension of one’s identity so foo does the hand
phone “speak” of its owners. In this project | venture into
“stage one” of mobile storytelling.

In the project — entitled ‘Colourings™ —1 documented vari-
ous people’s “*hand phones” and asked them two ques-
fions:

1. What does your hand phone mean to you?
2. How have you made your hand phone yours (i.e. per-
sonalized)?2
In this project viewers are left with fragments of mobile
identities... just animage and a text. Eradicating the actual
owner's identity, we are left with material objects imbued
with their owner's persondiifies; and we see how hand
phones can communicate details symbolically about their
owners fo strangers... like ‘infimate strangers’ (Habucchi }
2005). Sometimes there is an obvious corelation between
the phone and the text; at other times there is great con-
frast. Arguably, the hand phone takes on a personality
—shy, happy, friendly etc. We also see a shift in the custom-
ization of hand phones whereby the overt, conspicuous
decorating on the outside the phone —so particular to pre-
vious frends in the Asia-Pacific region — is being reploced
by increasingly internalized modes as users personollze
their software inside their phone with intimate details, por—
ticularly with features such as ‘colourings’.

* Is aterm used for the music (replacing the conventional dial fone) callers hear
when ringing a person’s hand phone. According fo many users, this is the most

personal and “feling” feature of the hand phone user’s personality.




I —

iEo| ol o|ot7|E EBHENE
ol Aol UsIt? AFEEAAIT AMEXE S8
MALZE E=xfstcta FESE olmz  FIEE=(Igor
) o L2 oted Atdo|ASU? Zale

2

12 Zolo FohEo| Zalst
9]

O 0z on Y
>
rlo
o
!
k=)
1o
ok
il

r

of3t EtS0| X

| 2oizol =giut? oret
agcte O FOIES xpale] Felof thal of@ ojofr|E st
= P77 PSS Bel O FolS o £ US HUESE
asel Folo| sl Felrlg L FEm et of
maHedd L 2ot oloprlsel A e oAl o

Hojgx ot

‘Zeld’ ojZtn HWHE o =Z2HEOAM L= Chest

AttES| HEES TS § 2507 F 7HX| 22 dHct

1. 2ol FOiES lolA of™ o|ofelyt?

2. 22 o Aoz ROES M okl ez

TS ALL?

of ZEMEOAM T2 ofo|x|et HAE=ZDH O|F0{Z
o YAldol zHE oz HHES obFSHAl Eo

o
E
e

1>
2

AFXES HMMe MAH=D E2EXN EMuto] Hof
Folol JiME URiXez =2{fin, 2=
x| ‘ZlYst o|gtel = (Habucchi 2005)

olo| 7H&l AAZXo|1 MEX ZEES
Efelnt oA AESHAH =Hexl SZHE £ ook FoiED)
BIAEES IWeH| CxE7|E 61 mj2s 2E5 hH|S
O|R7|% otct. ofMu FCHER olztzmt Zbo| End B,
=5 stm, Z™et MAHAE JiX|D QUS XT Z2ch. st
f2le= FUHESL 7fMstol F= vzl

A=0l, ofAjo} EHE QL X0l A
o A2 H
£0of ‘Hz{2’ nl Zo| 2Ysta oY
A,

s
o
InJ
)



1. Rhythm of mFl,l physical and
emational ife. For EIZI..]r'I'I[.'I:-E whaon | feol
depressed | never answer it and even
switch it off, Whan | feal like
socialising, | just send more
massages than uswal

£ My style s minimalist so | never put
Hl'l:p'll'lll'lﬂ adb it Biit | have savad some
pictures inside the phone; just in
somo rare casos whon | take phone
pictures.

1.My mobile phone can be both a
mediator and a connector: it is also &
part of me.

2.1 was given my mokile phone by my
brother and | make it mine by
attaching accessories which were
givien fram a Triend and dieplaying a
phato of my favourite star. And | save
ams messages from my friends when
it means somathing to me.

1.1 is a keepar of my memories.

2. Usually | usa my phone until it
breaks. When my phone needoed
fiximg, | recolouned wsing paint and |
have collected these, .. 5o my first
phone was blue, my second phane
WwWas !.I'I'."||l:l'|i|' 1 wall cologsr my third
phone using black

1. My mohibe is ke my friend. | can't
live withowt my mobibe; it would be
really Rard,

2.1 designated my own picture far the
SCreen savar

1.1 think... my maobile phona is part of
my bady... because it always lives
with ma,

2. put the sticker aboul my emasl 1D
ADGUY" and the nama of phaona
scrieen is also ADGUY




Thank y'nu,. Master\‘ Goodnigh
Your. slave




MINI-HOMES AND MINI-ME

In a collaborative project with Kylie Robertson entitled ‘Mini-homes and mini-
me’, Kylie and | ‘role play’ by exchanging identities for three months. Over the
period when | live in Korea, Kylie lives in my house in Melbourne. Drawing from
such virtual communities as Cyworld’s mini-hompy, this project revolves around
a website that converges several mobile media. In the mobile “diary” we in-
clude everyday camera phone images and SMS; this datfa is then ‘swapped’ as
| become Kylie's avatar and she becomes mine. In this way the project tries to
explore how much one can understand, reflect and construct about a person
without using actual words and without actual contact... instead relying on the
burgeoning realm of SMS emoticons to convey “feelings”.* This project explores
the limits of communicatfion and the idea, put forth by Joichi Ito, that “presence”
has shiffed from a noun to a verb. This continual “doing” of presence through
co-presence suggests implications for the ways in which "“context” is informing
content; especially in the case of mobile media. In particular, this project plays
with the specific characteristics of mobile virtual media - personalization/ individ-
ualization/ privatization, portability, miniaturization, everydayness, and ubiquity
—in order to question some of the extreme arguments about the role of technol-
ogy in mediafing experiences of communication, sociality and geography. We
are left with the question: what are these new mobile phone languages saying
about individual and social formations?
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* There is a burgeoning use of “emotionising” modes in technological spaces in order to humanise/
personalise them. This could be called "emotology” (the semiotics of emotions as witnessed in emoti-
cons such as AA) and examples can be found in virtual communities — such as Cyworld mini-hompy's
(with cute avatars) and the newly launched Korean virtual community, Gopets (produced for global
consumption with already 13 operating languages). Gopets features a system called IKU (image chat-
ting system) that seeks to provide a mode for communication between people from different linguistics
backgrounds.
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Finger's Letters
Mobile media seminar
at Hallym University




FINGER'S LETTERS: MOBILE MEDIA SEMINAR AT HALLYM UNIVERSITY
The final project — entitled ‘finger’s letters’* — consists of sample works and images
made by some of my students at Hallym University as part of a mobile media
seminar. In the seminar students made visual and textual diaries of their hand
phone practices and worked in pairs to analyse their everyday usage. Here we
can gain a smallinsight into the multiple and complex ways in which young users
are relating and identifying with their hand phones.

Thanks go to the students who participated in the mobile media seminar at Hallym
University, Chuncheon. Cariogan, Airah; Chang, Kyoung-jin; Cho, Keun-hyoung;
Choi, Hee-jun; Choi,Jong-Bum, Choi, Jun-sik; Choi, Ye-ji; Song, Young-eun; Heo,
Nam-young; Jeon, Joon-sung; Yoo, Hyo-jin; Jung, Jin Hee; Jung, Hyung-kwan;
Jung, Na Young; Kang, Min-soo; Kim, Bo-ram; Kim, Dae-whan; Kim, Jae-Hwa; Kim,
Jung-wook; Kim, Minsun; Kim, Sungjin; Kim, So-ra; Kim, Si-yoon; Kim, Sung-lae; Kim,
Youn-na; Lee, Byoung-moo; Lee, Jea-yeon; Moon, Jeung-woo; Olympia, Adrian;
Shin, Hyunjin; Song, Joong-young.
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* This term was borrowed from one of my students at Hallym University who used this word to describe
SMS (or texting) practices.
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